Position Description
Vice President of Marketing
Overview
The Vice President of Marketing is responsible for the development and execution of all marketing
activities to promote the Lone Star Flight Museum (LSFM). The VP's charge will be to maximize the
marketing to drive admissions to the museum and to turn visitors and enthusiasts into LSFM
members. This VP will report to the CEO and work with the museum leadership, Board of Directors,
staff and volunteers to ensure a strong and consistent and impactful marketing effort.
Organizational Overview
LSFM opened at Ellington Airport in September 2017. The museum serves to fulfill its mission to
celebrate flight and achievements in Texas aviation in an inspiring educational environment that
meets the needs of students and visitors of all ages. Emphasizing the role of science, technology,
engineering and mathematics (STEM), LSFM’s vision is to be a dynamic educational museum
reaching the youth of Texas as a destination experience of choice.
Responsibilities and Duties:
Marketing and Sales
 Create and activate a clear media strategy to build awareness of the museum, its collection, and
education programs to increase general admissions.
 Establish and promote the brand identity through print communications, publications, electronic
media, digital media, media relations and public events.
 Plan, manage and execute branding, market research, media planning, market segmentation,
targeting and pricing strategies.
 Plan, purchase, and schedule print, television, radio, outdoor, and digital advertising.
 Develop and manage all creative materials including graphic elements, print, collateral, and
electronic advertising.
 Develop and manage all digital marketing and content development for website and social media
channels.
 Maintains records, builds metrics and provide reports around awareness, attendance, sales goals.
Membership
 Manage membership program including renewal, acquisition, and retention initiatives.
External Operations
 Identify and build strategic partnerships with local and regional community members, businesses
and organizations to drive awareness and potential revenue.
 Determine, secure, and manage relationships with vendors and consultants.
 Manage all PR and press relations.
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Internal Coordination
 Work as part of Senior Management Team to activate on short and long-term strategic issues.
 Work with the COO to ensure public facing employees (Admissions, Gift Shop, Education and
Volunteers) are educated to all public promotions, events and pricing strategies.
 Collaborate with the CEO and Board of Directors to ensure a clear and accurate interpretation of
the organization’s vision and direction.
Strategic Plan and Budget
 Develop and manage an annual strategic plan and recommend an annual marketing budget and
manage costs according to the approved budget.
Employee Oversight
 Supervise, motivate and support a strategically focused marketing group. Conduct annual
evaluations of all subordinate employees.


Perform other duties as directed by the CEO

Essential experience and background skills
 7+ years’ experience in a museum or venue institution or transferable experience. Experience
working with tactical marketing and sales operations is critical.
 Bachelor’s degree is required; Master’s degrees in a relevant field is preferred.
 Existing network and relationships with Houston PR and organizations is critical.
 A demonstrated knowledge of aviation is most helpful and preferred.
 Effective management and organizational skills, outstanding interpersonal skills and ability to
interface at all levels. Experience developing working relationships with staff, as well as
various outside groups and organizations.
 Experience developing plans, organizing work and achieving results on schedule and budget.
 Excellent presentation and communication skills.
 A high-level understanding of computers and various software programs (Excel, Word,
Outlook, PowerPoint as well as programs for design and the sales management activities).
Museum staff is collectively responsible for contributing to a collaborative, cooperative, mission and
revenue driven business operation. Everyone will be engaged, respectful, pro-active and help the
organization grow and prosper. Attendance at meetings/functions outside of traditional working
hours will be necessary at times.
The physical demands described here are representative of those that must be met by an employee
to successfully perform the essential functions for this job. Reasonable accommodations may be
made to enable individuals with disabilities to perform the essential functions.
Status: Full-Time/Exempt/Salary
Reports to: CEO
The Lone Star Flight Museum is an equal opportunity employer. To apply, please send a cover letter
and resume to resume@lonestarflight.org
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